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We are a provider of unique products
with high market share in 3 business fields
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Headquarters
Tokyo, Japan

Employees
Approx. 1,848 
(consolidated)

Global reach
10 manufacturing locations 
in Japan, 3 overseas

FY22 Sales
¥88.7 billion

We are a leading provider of several niche category 
products, such as seaweed products, salad dressings, 
food emulsifiers and vitamins in Japan.

 Business Fields and Product Lines with High Market Share



We enrich lives through the effective use 
of natural materials
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We contribute to 
society with our 

approach of 
making effective 

use of natural 
materials.

We provide health 
and a rich dietary 

life to society 
through foods.

We create 
innovative 
products in 

specialty fields 
that utilize our 

unique 
capabilities and 

proprietary 
technologies. 

We offer solutions 
nurtured within 
Japan to the 

world.



Core technologies were developed 
in the natural vitamin A business
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We initially manufactured natural vitamin A, but the advent of synthetic vitamin A led us to 
diversify.
We expanded our business portfolio by deploying core technologies to create products and 
by developing applications aligned with contemporary needs.
Today, we contribute to people’s lives through a broad range of businesses.



Our business covers a wide range of markets, 
both domestic and overseas

Our reportable business segments are classified based 
on geographical business area and product market.

Domestic Food Business

Domestic 
Chemical Business

Overseas Business
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 Net Sales by Segment and Subsegment



Selling unique products in each segment
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Domestically, food products account for a large 
proportion of sales, but on a consolidated basis, 
improving agents account for the largest 
proportion of sales.



Broad customer base and household food brands 
are our strength
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Our products have a wide range of applications, including for food products, chemicals and 
pharmaceuticals. As a result, we have a broad customer base and are able to offer diverse 
proposals to our customers.

Our household food products are well 
known. This has a positive impact on 
our BtoB business in Japan.

 Examples of Diverse Value Proposals



We have a vision for FY2030
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Achieving growth 
by supporting a sustainable society 
with specialty products and services

FY2022 FY2030
Strengthen management foundation (governance)

Accelerate expansion in Asia and North America Expand specialty products overseas

Conduct strategic review of portfolio

Promote sustainable management

Further expand presence in domestic market and
enter new domains

Create a new corporate culture

［Basic Policies］

Medium-Term Management Plan

FY2024

[Medium- to Long-Term Vision]



Medium-Term Management Plan
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In May 2022, we announced our medium-term management plan through FY2024.
The main target is to strengthen profitability to raise the level of operating profit to 8 billion yen.



Forecasting significant profit growth
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FY2022 
actual

FY2023 
forecast

(revised on Feb. 9)

YoY Mid-term plan 
targetsChange 

(amount) Change (%)

Net sales 88,750 90,600 +1,849 +2.1% 94,000

Operating profit 7,158 8,900 +1,741 +24.3% 8,000
Operating profit margin 8.1% 9.8% +1.7pp 8.5%

Ordinary profit 7,723 9,700 +1,976 +25.6% 8,200
Profit attributable to owners 
of parent 6,414 8,200 +1,785 +27.8% 6,500

ROE 9.3% 10.8% +1.5pp 8.0% or higher

(Millions of yen)

Now, we are forecasting profits to exceed the targets of our medium-term management plan
for the current fiscal year.











Aiming to reduce cross-shareholdings to below 
20% of net assets
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We aim to reduce the ratio 
of cross-shareholdings to 
less than 20% of 
consolidated net assets by 
March 31, 2025.

As of March 31, 2023, 
cross-shareholdings on our 
consolidated balance sheet 
totaled ¥17 billion, which 
represented 24.9% of 
consolidated net assets of 
¥71 billion.
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FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023

Commemorative dividend

Regular dividend

Maintaining stable dividends for the past 10 years 
with no dividend cuts

Annual dividend per share (yen)

*We conducted a 2-for-1 stock split, effective April 1, 2020.
Annual DPS figures have been retroactively adjusted for after the stock split.

12

（Forecast）

Dividend policy
Our basic policy is to continue to pay stable dividends with a consolidated dividend payout ratio of 
at least 30% while making comprehensive assessments of our business environment, earnings, financial position,
shareholder return ratio, and internal reserves for strengthening the management base

Total dividend (millions of yen) 2,474
Profit attributable to owners of parent 
(Millions of yen) 8,200

Consolidated dividend payout ratio 30.02%



Management Team has 11 members, including 5 
outside directors (2 of whom are female)
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1. Kazuhiko Yamaki
President
& Representative Director

2. Takahisa Nakano
Senior Managing Director
& Representative Director

3. Nobuo Dotsu
Managing Director

4. Tsutomu Mochizuki
Managing Director

5. Takahiro Tomitori
Director

6. Shinichi Hirano
Outside Director

7. Eiichi Kato
Director, Full-time Audit and Supervisory
Committee Member

8. Satoshi Fujinaga
Outside Director, Full-time Audit and
Supervisory Committee Member

9. Towa Sueyoshi
Outside Director, Audit and Supervisory
Committee Member

10. Wataru Sueyoshi
Outside Director, Audit and Supervisory
Committee Member

11. Ayumi Ujihara
Outside Director, Audit and Supervisory
Committee Member



Chairs of the Nomination and Compensation 
Committee are outside directors
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Supplementary Material



Financial Highlights
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Performance emerged from the decline 
and is on a growth trend
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Share Information (As of March 31, 2023)
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Corporate Data
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